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ITB Berlin and the Berlin Travel Festival are joining forces, 
combining decades of experience with a young and dynamic 
spirit. Together we will be hosting We Love Travel! –  
A tourism recovery pop-up in October 2020.

We Love Travel! contributes to the recovery of the tourism 
industry and offers all players involved – from buyers, 
hoteliers, travel bloggers, cultural institutions, destinations, 
publishers to travelers – a platform for encounter. The event 
combines virtual and analog formats. 

The concept includes exhibition areas, numerous network 
formats, presentations, and discussion panels as well as 
online features that appeal to both private travelers and 
industry representatives.

While ITB Berlin will be hosting a thrilling program focusing 
on the needs and interests of B2B professionals, the Berlin 
Travel Festival will address topics relevant for the B2C travel 
audience.

Idea
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Who will you meet?
We Love Travel! targets everyone involved in the tourism industry

TRAVEL PROFESSIONALS: 
•  Expected number of travel professionals on site: 

ca. 2,000–3,000 from German-speaking countries 
(Germany, Austria and Switzerland). 

•  Expected number of travel professionals online: 
approx. 3,500 (German-speaking countries + 
worldwide)

•  81 % of professional trade visitors have an 
influence on purchasing / procurement decisions.

CONTENT CREATORS & MULTIPLIERS: 
•  Chance to meet up with content creators,  

network and develop plans for future 
collaborations.

•  Content focus: Adventure Travel, Culinary 
Travel, Family Travel, Mindful Travel, 
Destination Marketing,

•  Key markets: German-speaking countries 
(Germany, Austria and Switzerland) / Europe

TRAVELERS: 
•  Age Distribution: Expected We Love Travel! visitors 

range from Generation Z to Millennials – and  
beyond.  
45 % (25–34 Years); 24 % (35–44 Years),  
15 % (18–24 Years); 11 % (45–54 Years)

• Gender Distribution: 63% Female; 37% Male
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• Total Event Space*: 7,800 sqm
• Total Exhibition Space: 2,500 sqm
• Number of Exhibitors: 150
• Number of Speakers: 100
•  Expected Visitors on site: 6,000–9,000  

(ca. 35 % Travel Professionals / 65 % Travelers)
•  Expected Online Participants: 10,000  

(ca. 35 % Travel Professionals / 65 % Consumers)

We Love Travel! in Numbers
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We Love Travel! is located in Arena, a historic industrial complex 
retro-fitted as a major event location in the heart of Kreuzberg. 
The event is taking over the main hall as well as the stunning 
Glashaus overlooking the Spree river. 

The pure B2B-Friday is all about networking and expert 
knowledge – while the stage program will tackle the “Future of 
the Travel Business”, several networking events will be vitalising 
innovative and sustainable solutions in the face of transformative 
challenges. The program in the morning is aimed at a German-
speaking audience, the afternoon programme holds German and 
English program parts. Personal encounter will finally take center 
stage again also initiating new deals and contacts.

The program on Saturday and Sunday focuses on consumers and 
provides a platform to share, discover, and learn from diverse 
speakers as well as a range of different topics and developments 
in the travel world. Formats include keynote speeches, panel 
discussions, master classes, readings and workshops.

FOR PROFESSIONALS FOR PROFESSIONALS

FOR TRAVELERS

FOR PROFESSIONALS

FOR PROFESSIONALS

FOR TRAVELERS

FOR TRAVELERS

FRI, 16 OCT SAT, 17 OCT SUN, 18 OCT

Venue & Focus

OUTDOOR AREA
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  I’m dying to get away, and I’m busy 
planning

  I am not planning a holiday trip,  
but a visit to friends / relatives

 I’m planning a trip that I had to cancel
  Nothing, since I’m not planning  

to travel for now

 I will travel within Germany
  I will travel within Europe
  As quickly and as far away as  

possible (long-distance trip)

 Inspiration for Winter Holidays 20 / 21
  Inspiration for Summer Holidays 2021
  Changes regarding travel restriction /

regulations
  Trips in Germany
 Trips in Europe
  Trips worldwide

The travel restrictions are gradually  
being loosened. What is the status of  
your travel plans?

If you are planning a trip,  
where do you want to go?

Which (program) topics are you  
currently most interested in?

So
ur

ce
: S

ur
ve

yM
on

ke
y, 

Be
rli

n 
Tr

av
el

 F
es

tiv
al

, J
un

e 
20

20

Survey Results

0 % 10 % 20 % 30 % 40 % 50 % 60 % 0 % 10 % 20 % 30 % 40 % 50 % 60 % 0 % 10 % 20 % 30 % 40 % 50 % 60 % 70 %

57,02 % 36,21 %

23,48 %

23,79 % 54,31 %

63,48 %

7,44 %

47,83 %

9,48 %

11,57 %

37,39 %

57,39 %

40 %

6© 2020, Messe Berlin GmbH & I Love Travel GmbH welovetravel.berlin

http://welovetravel.berlin


The Hybrid Event Concept

Online @ 
welovetravel.berlin

Offline @ 
Arena Berlin

• Brand Showrooms  
(interactive exhibitor profiles)

• Chat / Networking Rooms
• Recorded Pitch Presentation
• Brand / Product Videos and Streams

• Physical Exhibitor Booth
• Branded Meeting / Networking 

Space
• Live Sales Presentation
• Brand / Product Presentation

• Streamed / Recorded Presentation
• Interactive Panel-Talks / 

Discussions
• Webinars / Online Workshops
• Screenings / Tutorials

• Presentations / Lectures
• Live Panel Talks / Discussions
• Master Classes / Workshops
• DIY / How to- Classes

• 2D Networking / Meeting Spaces
• Peer-to-Peer Meetings
• Online Games
• Socializing Platforms

• Networking / Meeting Spaces
• Peer-to-Peer Meetings
• Community / Family Entertainment
• Interactive Games / Engagement 

Formats
• Public Socializing Areas

A blend of digital and physical

Exhibition Online

Exhibition Offline

Program Online

Program Offline

Networking Online

Networking Offline
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The safety and health of our exhibitors, visitors and everyone involved 
in the making of the event is of course our top priority. Fact is, that 
the regulations as well as the individual requirements and standards 
have changed. This is why we are in permanent exchange with the 
responsible authorities. We also defined and implemented specific 
criteria and steps to meet the conditions for hosting our event.
The measures and guidelines we address include the following:

• General hygiene & behavioral etiquette 
• Contact Tracing
• Visitor Flow Management
• Contactless payment
• Online Ticket Management

We Love Travel!
A Super-Safe-Event
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This is your opportunity to promote and sell your offers – 
offline and online.

Presenting one’s own brand and messages in the digital 
space has become indispensable. That’s why the established 
exhibitor profile transformed into a Brand Showroom, an 
interactive exhibitor profile with text, pictures, video, link 
to social media channels, an invitation & promotion sharing 
button, access to networking rooms and a link to your virtual 
press room. Exhibitors who book a Premium Brand Showroom 
additionally receive a call-to-action-button, slideshow and a 
pre-recorded pitch presentation.

All companies that want to present themselves exclusively 
online will also receive a Brand Showroom for 290 €* (Basic) 
or 590 €* (Premium). In addition, various marketing options 
can be booked.

Exhibition
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Body, Mind & Spirit
DIGITAL DETOX, MINDFULNESS, SELF-
CARE, GIVING BACK

Experiences and offers dedicated to 
mindfulness: From forest bathing,  
yoga retreats, and natural cosmetics  
to sustainable fashion.

Outdoor Escapes
WANDERLUST, CAMP VIBES, VANLIFE, 
OCEAN LIFE

Adventures in the wild ranging from  
hiking the Alps to canoeing in Branden-
burg, vanlife in south east Europe to the 
right gear for your next hiking trip.

Exclusive Areas
MAIN STAGE PACKAGE, GLASHAUS, AND 
GALLERY

Central spaces with a range of extras 
to boost your brand’s visibility, 
including a place in the events program, 
extra tickets for VIPs, premium 
communication package, and more.1

Nest
SMALL BUSINESSES WITH GAME-
CHANGING IDEAS

Small companies and start-ups founded 
within the last five years, have less than 
ten employees, and are built around 
sustainability, social responsibility, and 
impactful solutions.

Weekender
FAST, FUN,  
UNIQUE ADVENTURES

From hand-picked guides, the most 
practical innovations in luggage, 
extraordinary accommodations, and  
the latest in mobility.

Culture Journey
HYPER-LOCAL,  
IMMERSIVE EXPERIENCES

Cultural experiences such as exploring 
new Nordic Cuisine in Scandinavia, 
Interrailing through Europe, culinary 
tours by locals, and authentic home 
stays in Cuba.
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Exhibition Areas
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Our program is about listening, learning and creating –  
on-site as well as online.

It offers a line-up of expert talks, inspirational stories, tales of 
meaningful achievements and hands-on workshops, both for 
professionals as well as travelers / consumers.

We will make as many parts of our program as possible 
accessible online as well, allowing our content to reach even 
more people and be visible for a longer time .

Program
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Multivision Shows & Travel 
Reports 
Travelers and mavericks share their 
stories, daring adventures on the road, 
and meaningful achievements within the 
(travel) world.

(30–90min)

Panel Talks
A group of experts and enthusiasts share 
knowledge and opinions on trends and 
developments within the travel world. 

(30min)

Master Classes 
Master Classes offer a chance to deepen 
knowledge in a specific area, from 
wilderness survival to street photography 
and campfire cooking.

(45–90min)

Readings
Authors present their latest travel books 
and share insights on the background 
stories and experiences that inspired them 
to write. 

(20–30min)

Workshops 
Practical information from experts and 
a chance to ask about everything: topics 
include travel photography, travel writing, 
or how to plan a world trip. 

To create an engaging atmos phere, 
Workshops are limited capacity and 
generally require pre-registration. 

(10–15 participants; 45–90min)

Formats
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Communication & Outreach

MEASURES  
Online Campaign, OoH Campaign, Radio Campaign, Magazines & 
Daily Newspapers (Offline Media), Newsletter Campaigns, Social 
Media Outreach, Influencer Koops, Partner Koops, Press Releases, 
Press Preview

MEDIA REACH 
• 67,000 Facebook subscribers + 17,500 Instagram follower  

+ 32,000 Twitter follower
• 22,900 newsletter subscribers (B2B + B2C)
• more than 113,500 trade visitors
• access to the most important industry influencers and industry 

partners

PRESS REACH
• access to a database of 10,000 international media 

representatives
• 5,000 accredited international media representatives per year

13© 2020, Messe Berlin GmbH & I Love Travel GmbH welovetravel.berlin

http://welovetravel.berlin


Organizers
ITB Berlin & Berlin Travel Festival

Since 1966, the brand ITB has established itself as business 
driver, travel network and inspiration source for the entire 
tourism industry. With unbreakable enthusiasm, ITB serves you 
to tread the road to recovery after the recent crisis together.
ITB is the place for everyone who loves travel – professionally 
and personally. Discover more:
itb-berlin.com
itb.com

The Berlin Travel Festival is a fusion of change-makers, 
brands, creators, influencers, travelers and industry insiders. 
As representatives of the new traveler, we value innovative, 
sustainable solutions and strive to create a better tomorrow 
as a community. The festival is a celebration of the new 
consciousness in travel and tourism. Discover more at 
berlintravelfestival.com
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Questions regarding sales please contact: 
sales@berlintravelfestival.com

General questions regarding the event please contact:
hello@berlintravelfestival.com

Questions regarding ITB Berlin please contact:
itb@messe-berlin.de

THANK YOU!

THANK
THANK
THANK

THANK
THANK
THANK
THANK
THANK

Are you ready to 
tackle the road to 
recovery with us?

welovetravel.berlin Status as of 17 July 2020
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